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DIGITALEUROPE would like to thank the RSPG for the opportunity to comment on its draft opinion on a long 
term strategy for the UHF band. DIGITALEUROPE is in a unique position to assess the challenges and 
opportunities related to the UHF band as its members span both the broadcast and telecommunication 
industry. Our opinions are the results of several years of discussion and exchange between our members, trying 
to identify a win-win approach between the two communities. 


Conditions for successful TV technology transitions 


DIGITALEUROPE wants to draw the attention of the RSPG to the necessary conditions to introduce any new 
technology in the market as stated in Annex 2 - Agreed transition roadmap - of the report by Pascal Lamy - 
Results of the Work of the High Level Group on the Future use of the UHF Band (470-790 MHz). 


DIGITALEUROPE highly values the expressed ambition of the European Commission to modernize the DTT 
platform and its CE industry members are pleased to endorse this objective with newer technologies. In this 
context we would like to clarify the following: 


e The natural replacement cycle of TV sets is between 7 and 10 years. During the period between the 
start of the introduction of a newer technology and completion of replacement: 


o The loss of audience discourages DIT broadcasters to switch over before a sufficient 
penetration is reached. 


o Long simulcast periods result in a costly undertaking which is an option excluded by 
broadcasters. 


o If broadcasters wait until the equipment reaches a high penetration, the technologies may be 
superseded by then’.There is a risk that receiver manufacturers are in the situation to integrate 
technologies which have no value to the user, have a cost impact and may be never used and 
cannot promote their future-proofness with respect to future services. 


e From several experiences in various Member States, the sole mandate of technologies alone is rather 
counterproductive. A technology mandate needs to be synchronized with new added value services, 
information campaigns and clear timelines. These may be complemented by subsidies for vulnerable 
persons. 


1 As an indication, technology cycles in DVB of codecs andtransmission systems are in the order of 10 years each, together 5 years. 
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DIGITALEUROPE concludes that the natural replacement cycle needs to be leveraged — but is not sufficient — for 
a successful migration. DIGITALEUROPE sees the need for synchronizing any obligation to integrate newer 
technologies in receivers with: 


e obligations or/and funds to produce new associated content formats like UHD 
e astart of services with a minimum percentage corresponding native formats? 
e Associated information or marketing campaigns. 


Obviously, for those countries which have, or are about to generalize HD services, additional HD services alone 
may not be sufficient to motivate the consumer. A proactive approach for UHD seems to be more appropriate 
to provide to right incentive to the market. 


Support for SDL 


In 2013 already, DIGITALEUROPE published a position paper? recommending repurposing the 694-790 MHz 
band for Mobile Broadband (MBB) whilst carefully managing the impact on consumers and their legacy 
equipment. 


In the context of the High Level Group on UHF, DIGITALEUROPE proposed to further investigate Supplemental 
Downlink (SDL) as a flexible way to allow for MBB use in 470 - 694 MHz before 2030 while protecting DTT in the 
band. DIGITALEUROPE applauds RSPG for building its opinion on the basis of the work previously conducted in 
several working groups, including the HLG. 


DIGITALEUROPE invites the European Commission, the CEPT and the RSPG to thoroughly explore the scenario 
of SDL for mobile services in the 470 — 694 MHz band as this would provide a step towards and a catalyst for 
the development of further convergence between mobile services and the delivery of broadcast content. 
DIGITALEUROPE endorses and offers to work together with respective stakeholders to study acceptable and 
mutually beneficent frequency usage, license conditions and coexistence conditions in 470 - 694 MHz. Such 
explorative projects should not interfere with the 700 MHz release and the LTE700 deployments. While studies 
can commence any time, actual results may only be achieved after the re-purposing of the 700 MHz band to 
MBB. 


The full position of DIGITALEUROPE on the long-term strategy on the future use of the UHF band is best 
reflected in DIGITALEUROPE’s White Paper on Supplemental Downlink in the UHF band*. 


2 French HD services start were synchronized with law on AVC integration and were associated with obligation to air native HD content 
3 http://www. digitaleurope.org/DocumentDownload.aspx?>Command=Core Download&Entryld=52 2 
4 http://www.digitaleurope.org/DocumentDownload.aspx?Command=Core Download&Entryl d=893 
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For more information please contact: 
Marc Soignet, DIGITALEUROPE’s Policy Manager 
+32 2 609 53 37 or marc.soignet@ digitaleurope.org 


ABOUT DIGITALEUROPE 


DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT, 
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants 
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the 
world's best digital technology companies. 


DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s 
members include 59 corporate members and 36 national trade associations from across Europe. Our website provides 
further information on our recent news and activities: http://www.digitaleurope.org 


DIGITALEUROPE MEMBERSHIP 


Corporate Members 


Acer, Alcatel-Lucent, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cassidian, Cisco, Dell, Epson, 
Ericsson, Fujitsu, Google, Hitachi, Hewlett Packard, Huawei, IBM, Ingram Micro, Intel, iQor, JVC Kenwood Group, Konica 
Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola Mobility, 
Motorola Solutions, NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe 
PLC, Samsung, SAP, Schneider Electric IT Corporation, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas 
Instruments, Toshiba, TP Vision, Western Digital, Xerox, ZTE Corporation. 


National Trade Associations 


Belarus: INFOPARK Greece: SEPE Slovakia: ITAS 

Belgium: AGORIA Hungary: IVSZ Slovenia: GZS 

Bulgaria: BAIT Ireland: ICT IRELAND Spain: AMETIC 

Cyprus: CITEA Italy: ANITEC Sweden: Foreningen 
Denmark: DI ITEK, IT-BRANCHEN Lithuania: INFOBALT Teknikforetagen, 

Estonia: ITL Netherlands: Nederland ICT, FIAR IT&Telekomforetagen 
Finland: FTTI Norway: IKT NORGE Switzerland: SWICO 

France: Force Numérique, Poland: KIGEIT, PIIT Turkey: ECID, TESID, TUBISAD 
SIMAVELEC Portugal: AGEFE Ukraine: IT UKRAINE 
Germany: BITKOM, ZVEI Romania: ANIS, APDETIC United Kingdom: techUK 
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